
Digital Marketing Portfolio

1

Tanya Bhattacharya
https://au.linkedin.com/in/tanyabhattacharya

https://au.linkedin.com/in/tanyabhattacharya


Contents

SL No Contents Page No

1 About Us 3

2 Content Writing Samples

‒ Articles – SEO

‒ Blog Content

4-5
4
5

3 Graphics and design sample 6

4 Social Media

‒ Facebook Ads

‒ Facebook Ad Insights & Reporting

‒ Facebook Reach & Engagement

‒ Post Tracking

‒ Facebook Posts

‒ Twitter

‒ Google Plus Post & Engagement

7-14
7
8
9,10
11
12
13
14

5 Case Studies 15-17

― Facebook Ad Rawsome Healthy Cost Per Lead

― SEO – Gym in Brisbane – 100% Organic

― SEO – Car Servicing – 100% Organic

15
16
17

6 Reporting

― Social Media Reporting

18-20
19, 20

2



About Us

10+ years experience in Digital Marketing
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Master in Information Technology
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Certified Social Media Practitioner



Content Writing - Articles – SEO
Objective: 

To create web content focused on each keyword for a lawyer from New York. Here you can 
find 3 such articles on with the same theme but different keywords.  
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Content Writing – Blog Content
Topic : Virtualization

keywords: CT Virtualization Services | Virtualization Solution | Virtualization Solutions CT
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Graphics and design sample
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Social Media - Facebook Ads

Facebook Ad – Clicks @ $0.02

Tracking Conversions Using Tracking Pixels
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Facebook Ad Insights & Reporting
Conversions Vs Age Vs Adsets
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Pivot Table showing Conversions Vs Placement 
Vs  Cost

Create Pivot Table Reports 
and graphs using excel to 
give better insights on the 
parameters affecting 
conversion.



Facebook Reach & Engagement

Few insight snippets of Facebook pages

through organic reach
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Facebook Reach & Engagement

Result of 2 month’s complete organic initiative

due to no investment in Facebook, twitter ads.

Quite an achievement right !!
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Post Tracking
All my social media posts are tracked with either bit.ly or snip.ly
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Facebook Posts
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Twitter
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Google Plus Post & Engagement
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Facebook Ad – Rawsome Healthy Cost Per Lead 

Goal

Challenges

Solutions

• Facebook Leads at lowest possible CPL (Cost per Lead)

• They were running few Lead generation campaigns and the CPL 

was between $1.26 to $2 and they wanted to bring this down 

below $1 per Lead

• We used Audience Insight tool to uncover hidden targeting

opportunities.

• Split testing different ad copy elements.

Result

more statistics 15

Rawsome healthy approached us to help them with Facebook Ads.

They wanted to generate Leads from Facebook.

• The CPL came down to just $0.49 and the ad relevancy score

was 9.

https://www.predictadigital.com/case-studies/client-fitness-centre/
https://www.predictadigital.com/case-studies/rawsome-healthy/


SEO – Gym In Brisbane – 100% Organic
Goal

Challenges

Solutions

• Improving local online presence

• Get higher ranking on Google & other search engines for relevant 

keywords.

• Help drive local traffic to promote enrolment in client’s services.

• better ranking than the local competitors

• Loosely defined keywords

• Low ranking on Google and other search engines (100+)

• Lack of focused keyword strategy, especially for local keywords.  

• With a catalogue of services, the client needed to prioritize 

content marketing for maximum results

• Optimize “Google My Business” account and location settings for data accuracy.

• Using location specific geo targeted words to pool in nearby customers.

• Analyse and infuse local keywords to the existing Ad Words strategy.

• Detailed keyword research and optimizing the website and its content according 

to the keyword strategy plan.

• Promotion through Banner Creation, Banner Promotion, Image Sharing, 

Classifieds and Reviews.

• On-going on page and off page optimization strategy to help rank high on Google.

• Weekly blog posts on relevant topics based on the localized keyword strategy 

plan

Result

• Client’s website ranked at number one position on Google maps by 

using local keywords in < 5 months

• 384% increase in traffic through Google Map Listing <1 month

• Steady increase in Google Search Listing. Ranked in top 10 in Google 

35% increase in the number of direct calls from Google Search Listing.

• About 20% increase in total number of sessions within a date range.

• Steady growth of organic traffic tracked through Google Analytics

• 244% more photo views than competitors.

more statistics
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https://www.predictadigital.com/case-studies/client-fitness-centre/
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SEO – Car Servicing – 100% Organic

Goal

Challenges

Solutions

• Improving local online presence

• Get higher ranking on Google & other search engines for relevant 

keywords.

• Help drive local traffic to promote enrolment in client’s services.

• Better ranking than the local competitors

• Customer website had loosely defined keywords

• Low ranking in Google and other search engines 100+

• Lack of focused keyword strategy 

• Setting up Google My Business Account and Google Analytics to track 

growth and measure performance

• Detailed keyword research and optimizing the website and the content 

according to the keyword strategy plan.

• Ongoing onpage and off page optimization strategy to help rank high on 

Google.

• Weekly blog posts on relevant topics based on the keyword strategy plan

• Increasing social media engagement to divert local traffic to website.

Result

• Within 3 months ranked at no 1 on Google maps for all local 

keywords.

• Ranked on Google Page 1 for all targeted keywords within 6 

months

• Huge increase in business views and customer actions from 

Google Business Listing within 3 months.

• 87.5% increase in the number of direct phone calls from Google 

Business Listing.

• 47.6% increase in ‘request directions’ from Google Business 

Listing.

• Steady growth of organic traffic tracked through Google 

Analytics

• Within 3 months there was : 

 54.05% increase in new session engagements. 

 77% increase of engagement in pages per session. 

 Lowering of Bounce Rate by 38%

 192% increase in average session duration.

• Within 6 months ranked at number 3 on Competition Map 

(tracked via SEO tool SEMRush). Well ahead of all competitors 

and even ahead of dealer service workshops. Only behind 

business directories like Truelocal and Autoguru.

more statistics 15

https://www.predictadigital.com/case-studies/client-fitness-centre/
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Reporting

Recommended  to 

publish blog posts 

on Tuesday

18



Social Media Reporting

Based on the above report,  recommended him 4 topic/ideas for next month’s blog posts19



Social Media Reporting

Random screen shots of various social media reports.
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THANK YOU
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