Neroli Hills
Address:
46 Cudgegong Rd, Rouse Hill NSW 2155, Australia

Email:
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0433 108 101

PROFESSIONAL EXPERIENCE
Social Engineers Pty Ltd 






March 2005 - Present
legal.consult Pty Ltd 
Community Builders Australia Pty Ltd

MyElectorate Pty Ltd
Open Local Ltd

Level 1, 96 Phillip St, Parramatta, NSW, Australia

Project, Communications and Event Manager for five interactive, multifaceted companies.  These five companies, (Social Engineers Pty Ltd, legal.consult Pty Ltd, Community Builders Australia Pty Ltd, MyElectorate Pty Ltd and Open Local Ltd) and their subsidiaries, work together to provide a complete package of legal, IT, marketing, consultancy, database and structural advice for clients wanting to interface with their communities, whether they are:
· Setting up a social enterprise for the first time,
· Expanding an existing company to include a wider or more complex community,
· Wanting to be more inclusive of existing communities,
· Needing legal advice, or
· Needing smoother IT pathways for donations, fundraising or more community interaction.
Clients range from large political parties, not-for-profits, schools, professional bodies, clubs and church groups to large and small businesses and individuals.
While the rest of the company cares for setting up the clients with technical and legal frameworks, I navigate them through the more nuanced areas of image, presentation, media relations and public awareness. In addition I am available when my particular strength in crisis management is required.

This is a very diverse role that incorporates my lifetime of experience in management, journalism, public relations and corporate affairs and includes:

· Management of client projects as diverse as web development and graphic design, fund-raising, political election logistics, think-tank events, hack fests, cultural events, society election campaigns, along with day-to-day office management;

· Consulting & advice on advertising strategies, fundraising, media management and general PR function;

· Writing and editing, both web-based and print -- particularly turning technical, IT, political, financial and legal material into reader friendly text. 
NATWEST MARKETS  






        July 1997 to August 1998
46F, NatWest Tower, Times Square, Causeway Bay, Hong Kong

Director (VP), Corporate Communications, Asia Pacific - for the investment banking arm of NatWest Group, one of the largest and best capitalised financial institutions in the world. NatWest Markets (NWM) provided a broad range of high quality innovative products to corporations, governments and institutions around the world.  Its international presence enabled it to leverage off cross border flows to provide expertise in advisory, equity and debt financing, as well as securities, sales, trading and research.  

Major Achievements
· Successfully handled the Asian crisis communications and change management issues, both internal and external, during the sale of NatWest Securities and Corporate Finance (Dec.97 Jan.98).  Positive media coverage of the Asian operations directly contributed to an early sale.   Restructure of Global Debt Markets, including closure of Philippines, Korea, Malaysia, Indonesia, and Thailand offices. Limited negative publicity in Asia considering the scope of the restructure. (Sept 97. - Jan. 98) Downsizing of Asian support staff operations and closing or sale of most areas of the bank globally. (98)
· Developed a Corporate Communications department in an environment of low morale, high pressure, complicated matrix environment and extensive change.  Previously little attempts made at handling communications issues.  No infrastructure or basic communications systems in place to handle even day-to-day issues, particularly in the outer regional centres, let alone larger crises.
WESTPAC INSTITUTIONAL & INTERNATIONAL BANKING GROUP   October 1995 to February 1997
Level 9, 255 Elizabeth Street, Sydney NSW 2000 Australia

Senior Manager, Media Relations - for the largest wholesale bank in Australia (by market share at the time).  The Bank handled all financial markets, corporate banking, international activities, transactional banking and top-end client relationships. 

Major Achievements
· Moved the external media perception of Westpac's Institutional Bank from number four to number one in 12 months (Independent surveys of major financial journalists conducted in Dec.  95 and again in Dec. 96 by Capital Public Relations).
· Market perception/satisfaction moved from number two Australian Institutional Bank to number one (to reflect actual market share) in the 12 months - Oct. 95 to Oct. 96 (East Consulting Report).
· Increased media coverage for the Institutional Bank by 700% in the first 12 months through a targeted pro-active media campaign.  99% of coverage listed as positive.  "There is no question that our Institutional Banking Group enjoys solid image and reputation - better than that of the whole bank.  Good PR has accompanied the real substantive turnaround in this business."  (Bob Joss, Managing Director Westpac Banking Corporation, December 1996).

· Communications/media project driver for the Standard Chartered Bank and Westpac Partner Bank alliance (March to November 1996).  This project received unprecedented media coverage within Australia and substantial coverage in Asia, the UK and Middle East -- resulting in a market perception shift of Westpac's presence in Asia.  Internal simultaneous worldwide briefings were met with enthusiasm and support.
· Implementation of the Westpac Leadership Series - An initiative to raise corporate perception of Westpac as an industry thought leader.

TWO BOB MEDIA 







     March 1994 to 2001
Producer, Marketing Manager - Independent video and comic production company.  

SYDNEY ADVENTIST HOSPITAL 




   January 1989 to March 1994
Director, Public Relations Department - Act as Public Relations and Protocol Officer to the largest private hospital in New South Wales, its Administration and Board of Trustees.  Responsible for supervision of graphic, public relations, internal communications, media relations, marketing and fund-raising staff and overall production output of the department. 
SYDNEY ADVENTIST HOSPITAL 




 February 1987 - January 1989
Associate Director of Public Relations and Development 
FOCUS ON LIVING – Adventist Media Center 



 January 1986 - February 1987
Contract Editor -  Editing of contracted copy plus provision editorial content of monthly magazine
AVONDALE COLLEGE and NSW TAFE 





      1986 - 1987
Lecturer - Contract lecturer in “Journalism” and “Short Stories/Creative Writing”.  

AUSTRALIAN NEWSLETTER PUBLISHERS (Business Newsletter Group)
 June 1981 - July 1985
EDUCATION
Masters of Commerce, University of New South Wales, Sydney, Australia


    1995
Major:  Marketing 



Major:  Organisational Behaviour
B.A. (Hons), Southern Adventist University, Tennessee, USA 




    1980
Major: Communication - Journalism

 
Minor: Behavioural Science

English Literature Student, Newbold College, Bracknell, Berkshire, England

            1978-79
Psychology Student, Columbia Union College, Takoma Park, Maryland, USA 

            1977-78
AFFILIATIONS AND ACHIEVEMENTS
2011-2015
Member, Board of Directors, Seventh-day Adventist Schools (Greater Sydney) Ltd

2012
Member, Communications Strategy Council, Seventh-day Adventist Church, 
South Pacific Division

2008-2015
President, Home and School Association (P&C), Hills Adventist College

2008-2012
Member, Communications Advisory Council, Seventh-day Adventist Church, 
South Pacific Division

1997
Keynote Speaker, Institute for International Research Course 
-PR in the People's Republic of China

1996

Member, Hong Kong British Chamber of Commerce
1996

Member, Hong Kong Australian Chamber of Commerce
1996

Presenter, SDA Communication Council - Westpac & Integrated Marketing 

Communications
1995

Australian Securities Council Course - Understanding Financial Instruments
1994

Producer, Humanitarian aid film in Rwanda and the Congo refugee camps.

1993

Presenter, Health and Welfare Association Inc. Pan Pacific Hotel, Gold Coast.
 

Subject: Design your message for maximum impact - How to get the most out of 

publications

1991-93
President, Health Public Relations Officers’ Association of Australia (HPROAA)
1987

Registered full member, Public Relations Institute of Australia
1987
Registered "A" grade journalist, Australian Journalist’s Association 

(Now Media and Arts Alliance)

1983

Ghost Writer for two book manuscripts - Azaria, What the Jury Where not Told 

and Time Management in Business
1983

Presenter, NBC TV Combined Churches’ program Viewpoint
1980

General Conference Journalism Award and Scholarship (Academic)
1980

Who’s Who in American Colleges and Universities (Academic)
REFEREES

Ms Patricia Hamzahee
Strategic Communications Consultant 


+44 78 027 562  email: patricia.hamzahe@gmail.com

Former Global Head Corporate Communications, NatWest Markets


Mr Mark Veyret
Chairman, Non Executive Director PwC International  
+61 2 8266 4896  email: mark.veyret@gmail.com 
Former GM  Marketing, Westpac Institutional & International Bank

Mr Guy McKanna

PR Counsel, Board Member, Bespoke Recruiter 



(GuyMcKanna@yahoo.com.au) 9225 0458
Mr Andrew Perry

Managing Director, legal.consult pty ltd +61 0413 045 300

Ms Joanne Gray
Managing Editor, Australian Financial Review

Mr Roger Hogan
Director, Marketing Communications, Alliance Bernstein 
Mr Grenville Kent
Independent publisher and film maker     +61 0408 961 066
